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Summary of Our Intellectual Property & Use Policy

(*% Our Work Is Protected

All reports, research, analysis, presentations, and strategy materials created by Government Analytica—whether
for public distribution or custom client use—are our intellectual property. This means we own the rights, and no
one may copy, share, adapt, or republish our work in any form unless they receive explicit written permission
from us. Our work is protected under U.S. and international copyright laws.

© What's Not Allowed Without Permission:

¢ Bringing others into meetings or briefings who aren’t part of the original paying client group and then
have them distribute our work within their organization or beyond to others

« Forwarding or circulating our written, recorded, or spoken materials—like memos, slide decks, strategy
notes, or emails—to anyone outside your organization

« Publishing or referencing our work on websites, social media, press releases, or in any public or semi-
public materials

¢ Reusing our ideas or frameworks in your own branded content, without attribution

¢ Using Al tools or manual methods to replicate or extract insights from our work

¢ Misquoting or misrepresenting our content to imply support for unrelated conclusions or viewpoints

28 Who Has Access

If we developed something specifically for your organization—like a tailored report or policy strategy—it’s
intended only for use by your internal team. You may not share it with funders, coalitions, outside consultants,
partner organizations, or external stakeholders without our approval. Even informal sharing, such as forwarding
an email or showing a presentation or report to a person in another organization, violates this policy unless we
have given written consent.

&5 How to Cite or Reference Us (With Permission)

If we grant permission to share or use our content (see details):
¢ You must clearly name Government Analytica as the source and acknowledge our trademarks
e Keep the content accurate and unchanged in meaning and context
o Use full, formal citations and links to the original work when applicable
¢ Proper credit should appear on slides, footnotes, spoken remarks, or documents
Misuse of attribution or failing to cite us properly can also result in revoked permission and other consequences.

/\ Consequences of Unauthorized Use

We value the originality and integrity of our work. Improper sharing, unauthorized participation, or unapproved
re-use of our materials can result in:
¢ Immediate termination of services or access
Revocation of rights to use our materials
Legal action for breach of contract or copyright infringement
Our public statement correcting misuse or misrepresentation

Details are attached. We're happy to help you understand how you can use our materials appropriately. Contact
us at legal@governmentanalytica.com to request permission, licensing rights, or to clarify any questions.
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Intellectual Property & Use Policy

Use of Government Analytica Copyrighted and Trademarked Materials

All materials produced by Government Analytica, including but not limited to original research, policy analysis,
commentary, strategic frameworks, thought leadership content, white papers, articles, public testimonies, and
any derivative works (collectively, the “Works"), are the sole intellectual property of Government Analytica and
are protected under United States and international copyright laws.

No portion of these Works may be copied, reproduced, distributed, modified, stored in a retrieval system,
transmitted in any form or by any means (including but not limited to electronic, mechanical, photocopying,
recording, or otherwise), or otherwise used—whether for commercial, educational, strategic, lobbying, or
advocacy purposes—without the express prior written consent of Government Analytica.

Use of Government Analytica content under any alternate branding, logo, masthead, organizational identity, or
authorship attribution is strictly prohibited unless Government Analytica has granted explicit, prior written
authorization for such use. Any permitted use under another brand must include proper attribution to
Government Analytica and a clear statement that use has been authorized.

Unauthorized use, misattribution, or misrepresentation of Government Analytica materials constitutes a violation
of intellectual property laws and may result in legal action including, but not limited to, claims for damages,
injunctive relief, and recovery of attorney’s fees.

Government Analytica vigorously protects the integrity and originality of its work and reserves all legal rights and
remedies to address any infringement, misappropriation, or unauthorized use.

To request permission to use any Government Analytica materials, or to inquire about licensing or partnership
opportunities, or to seek additional usage rights, co-branded adaptations, or public distribution permissions,
please contact; legal@governmentanalytica.com.

Misrepresentation or Misleading Contexts

Government Analytica is a nonpartisan organization. Attribution must not suggest that Government Analytica
endorses, sponsors, or is otherwise affiliated with the user, user's organization, or the conclusions drawn in any
derivative work unless such an endorsement or partnership is explicitly stated in the written authorization. Users
may not selectively quote, excerpt, or present Government Analytica’s materials in a way that misrepresents the
content or original intent of the work.

Any failure to comply with these citation standards may result in revocation of permission, public notice of
misuse, and potential legal action. Government Analytica reserves the right to audit and review all authorized
uses for compliance with these requirements.

Access and Participation Limitations

All services, deliverables, meetings, briefings, and strategic consultations provided by Government Analytica are
intended solely for the use of the individual or organization that has directly contracted and paid for such
services (the “Authorized Client”). Participation in sessions, receipt of deliverables, or access to proprietary
content is non-transferable and may not be extended to third parties—including affiliates, consultants, advisors,
or partner organizations of Authorized Clients—without the express prior written consent of Government
Analytica.
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The following are explicitly prohibited without prior written approval:

e Permitting non-contracted individuals invited to attend meetings to distribute client-specific briefings
within or beyond their organization;

e Sharing or forwarding any written, verbal, or recorded materials—including summaries, memos, strategy
notes, presentations, or emails—received from Government Analytica to any external party;

e Circulating Government Analytica’s work outside of the original, contracted audience, even within
informal, academic, or industry circles;

e Replicating Government Analytica’s work whether by a person or Al tools,
e Quoting or discussing proprietary insights in internal or public forums without attribution.

Unauthorized sharing, participation, or secondary dissemination of Government Analytica materials or services
may result in immediate termination of service, revocation of usage rights, and legal action including but not
limited to claims for breach of contract and intellectual property infringement.

Attribution and Citation Requirements

When prior written consent has been granted for the use of Government Analytica’s copyrighted materials,
proper attribution is required at all times. Any citation or reference to Government Analytica’s work must clearly
and accurately identify the source and maintain the integrity of the original context in which the material was
created.

Permitted uses must include the following minimum citation elements:

1. Name of the Organization: "Government Analytica" must be prominently identified as the original
source.

2. Title of the Work: The title of the report, article, brief, or other work being cited must be included.

3. Author (if applicable): If the work credits a specific author or contributor from Government Analytica, that
author must be named.

4. Publication Date: The original date of publication or release must be included.

5. Full Citation: Where applicable, a full formal citation must be used in accordance with the citation style
relevant to the publication or industry (e.g., APA, Chicago, MLA).

6. Digital Access: If the work is publicly accessible online, a functioning hyperlink to the original source at
the official Government Analytica website or digital archive must be included.

Example of Proper Attribution (APA style):

Government Analytica. (2025). Rebuilding Supply Chains for Resilience: A Public Value Framework. Retrieved
from https://www.governmentanalytica.org/reports/supply-chains-2025

Where Government Analytica’s materials are included in derivative works, presentations, advocacy
communications, educational content, or media publications, attribution must appear:

¢ Presentations: Inset caption on title slide of any presentation, or on each slide where our content is used
¢ Documents: In footnotes or endnotes in written documents,
¢ Spoken & Multimedia: Or verbally acknowledged during spoken or multimedia presentations.
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Use of Custom-Branded Content Created for Client Organizations

Government Analytica may develop custom reports, analysis, white papers, or strategic materials specifically
commissioned by, or prepared for, a client organization. These deliverables are clearly labeled with the
designation: “Prepared exclusively for [Client Organization Name] by Government Analytica.”

This designation shall constitute limited written consent for distribution exclusively to individuals within the
named client organization. It does not confer any rights to distribute, publish, reproduce, or adapt the material for
audiences outside that organization—including but not limited to external stakeholders, partners, the media, or
the public—without obtaining prior written permission from Government Analytica.

Custom-branded deliverables must be used in their original form as delivered. The content, including text,
figures, and visualizations, may not be copied, excerpted, reformatted, or inserted into the client organization’s
own branded materials, presentations, policy documents, or communications platforms without explicit prior
written approval from Government Analytica.

Prohibited Uses Without Further Authorization Include:
¢ Republishing or excerpting the material in a distributed report, press release, or policy document;
e Sharing the content internally or externally on the client organization’s website or social media platforms;
e Presenting the material, in part or whole, under a different brand;
¢ Internal adaptation of the authorized content into separate communications.

Government Analytica retains all rights to the intellectual property contained in custom-branded materials and
reserves the right to revoke use permissions if content is distributed or modified in a manner inconsistent with
these terms. If authorization is granted, Government Analytica must be explicitly identified and attributed.

Government Analytica Trademarks

The following processes, concepts and their acronyms are trademarks of Government Analytica. Unauthorized

reproduction, adaptation, or use of these frameworks without credit is prohibited.

1. SAF™ Structured Advocacy Framework™: Is the framework that describes researching, developing, planning,
and launching an advocacy campaign. It is composed of these elements:

2. ELP™ (Executive-Legislative-Peer/Pressure Group): A proprietary framework for mapping strategic
engagement across the policy influence network.

3. PIN™ Policy Influence Network™: A component of the ELP™ system that identifies key influencers, decision-
makers, and other stakeholders in each of the 3 ELP™ groupings.

4, 3ES™ Three Engagement Strategies™: A targeted influence framework guiding how to engage supporters,
neutrals, and opponents.

5. SEP™ Stakeholder Engagement Planner™: Also called ELP” Stakeholder Map, is a 3x3 matrix combining
ELP™ stakeholder types in rows and 3ES™ positions in columns to align strategic outreach tactics in a table.

6. 5PV™ Five Dimensions of Public Value™: A messaging framework articulating public value across five
domains: Government Efficiency, Innovation, Economic Impact, Social Benefit, and Environmental
Sustainability. GIESE™ (Pronounced “GEE-see”): A variant acronym for 5PV™, used to simplify public value
framing across stakeholder audiences.

7. SAP™ Structured Advocacy Playbook™: The integrated system that combines all of the above into a strategic
tactical and operational playbook.

©2025 Government Analytica. All Rights Reserved.
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